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Hot Dates Spring 2011

MAY26-29

Jazz in Jacksonville

Every last week in May, Jacksonville turns its self into a jazz
destination. The 2011 Jacksonville Jazz Festival features per-
formances during Memorial Day weekend on Main Street,
Hemming Plaza, Snyder Memorial Church, The Jacksonville
Landing, Laura St. and other downtown venues. The free
festival hosts multiple entertainment stages and special
events including the Jacksonville Jazz Piano Competi-

tion (ticketed); Art in the Heart Downtown Art Show; the
Wine Down Tasting Experience (ticketed); Generation

Next Youth Talent Competition and more. Past performers
include Patti LaBelle, Basia, Irvin Mayfield and Tito Puente.,
More than 150,000 fans are expected to attend.

Concert times vary, most events are free. 904-630-3690, www.jaxjazzfest.com

Where to Eat [DOWNTOWN | The Chart House offers upscale seafood and
steaks. 1501 River Place, Jacksonville, 904,398.3353. For meals as eclectic as jazz,
Chew offers dishes such as vanilla peppercorn lobster salad and churros with
chocolate sauce for dessert. 117 W. Adams 5t., Jacksonville, 904.355.3793.

% WHERE FIRST COAST | SPRING 2011

e THE TWO MARBLE LIONS anchoring the Bridge of Lions in St. Augustine were patterned after lions on the Loggio dei Lanzi in Florence Italy .

EVERY SATURDAY

OLD CITY FARMERS' MARKET Taste
fresh produce and specialty foods at
this popular outdoor market in 5t. Au-
gustine every Sa morning from 8:30
am. Downtown 5t. Augustine.

MARCH 11-13

CONCOURS D'ELEGANCE One of
the nation’s most interesting shows
both in design and innovation,
features over 250 rare classics from
private collections nationwide. This
year's headliner is the legendary
“Mormon Meteor” Duesenberg. Once

dubbed the “fastest, most powerful
car in the world,” The Ritz Carlton,
4750 Amelia Island Parkway, Amelia
Island. Go to www.ameliaconcours. !
org for ticket information and
schedule.

APRIL 29-MAY1

ISLE OF EIGHT FLAGS SHRIMP
FESTIVAL Shrimp, shrimp and more
shrimp! Enjoy the bounty the First
Coast's favorite food. Besides hot
seafood and other delights, browse
an art show, listen to live music and
check out activities for the kids.
Festivities begin at 10 am. Located
in Centre Street business district in
Fernandina Beach on Amelia Island.
www.shrimpfestival.com.

MAY 20-22

WILD AMELIA NATURE FESTIVAL
This three-day festival around Amelia
Island includes nature tours led by
area naturalists, nature photography
workshops, a green business expo,
nature-based activities for kids and
animals from the Jacksonville Zoo.
For location and times, go to www.
wildamelia.com.

SVISIT JACKSONVILLE




RELATIONS: (ALL OTHERS) @VISIT JACKSONVILLE

R r)

TOP RIGH

Amelia Island

Dastardly pirates, foreign princesses, and haunted
souls—Amelia Island has seen its share of char-
acters over the centuries—some noble, some
notorious. But in modern days, this 13-mile-long
barrier island has morphed into a luxury golf and
spa haven where a handful of lavish inns and two
magnificent resorts—Omni Amelia Island Planta-
tion and the Ritz-Carlton Amelia Island—host a
much more relaxed group of travelers. The island
is also an outdoor paradise with opportunities for
sailing, fishing, hiking and kayaking. Be sure to visit
Amelia Island Lighthouse as well as Fort Clinch State
Park, which served as a military post during the Civil
War, the Spanish-American War and World War Il

& WHERE Now First Coast

FERNANDINA
BEACH

The quiet seaside town of
Fernandina Beach with its
sprawling, 50-square-block
of homes and buildings

on the National Regis-

ter of Historic Places is

best explored by foot or
horse-drawn carriage tour.
Widespread Victorian-era
architecture, charming
lampposts and picturesque
street signs denote modern
sophistication, while only

a handful of pirate statues
remains to remind visitors
of Fernandina Beach's true
swashbuckling heritage.
Quaint eateries, antique

shops and chic galleries line
Centre Street and several
cross-streets, which results
in a perfect downtown cen-
ter that's easily traversed

in a few hours, Be sure to
visit Fernandina's Fantastic
Fudge, where the scent

of the freshly made waffle
cone lures in visitors for ice
cream and freshly made
fudge. Fernandina’s stately
neighborhoods, shaded by
a canopy of giant oaks, are
where most of the area’s
gingerbread-trimmed bed
and breakfasts can be found.

Hailing Autos and Shrimp:
Among the many events to
which Amelia Island is host
each year, two of the most
notable are the Annual Multi-
Million-Dollar Concours Car
Show & Auction (March)
and The Annual Isle of 8
Flags Shrimp Festival (May).

Last One on the Wagon:
The Palace Saloon, on
Centre Street in downtown
Fernandina Beach, was the
last U.S. saloon to close dur-
ing Prohibition. Circa 1878,
itis the oldest saloon in the
state of Florida that remains
in its original location.

Walk or Crawl, Take Your
Pick: Florida’s only oral-his-
tory museum, the Amelia
Island History Museum, of-
fers a variety of walking and
docent-led tours, including
the popular Fernandina
Beach Pub Crawl.

www.wherétravelercom 13
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Fine Dining on the Island
Salt, located inside the Ritz-Carlton at Amelia Island, is the longest-running AAA Five
Diamond Restaurant in Florida. The menu changes weekly to reflect the season and
foodies shouldn't miss the daily “Chef’s Adventure Menu!’ Each day, Salt Chef de Cuisine,
Rick Laughlin, meets with his suppliers to select the freshest ingredients to create a four-
course meal. Salt's extensive wine list is not to be missed either, with more than 500 vin-
tages. D (Tu-Su). wwwi.ritzcarlton.com/ameliaisland. 4750 Amelia Island Pkwy., Amelia Island, 904.277.1100.

ide

Amelia Island

29 SOUTH EATS—International. A foodie
favorite set in a converted house, 29
South Eats is a firm believer in the
locavore movement. It lists its "farm
partners” on its website, and there's
an herb garden out back; so visitors
can be assured the ingredients come
from nearby. Popular dinner items
include the scallop appetizer, pork
chop on macaroni gratin, and a half-
pound wagyu beef-foie gras blended
burger. L (Tu-Sa), D (M-Sa) and brunch
(Su). www.29southrestaurant.com.

29 S. Third 5t,, Fernandina Beach,
904.277.7919. $55.

-] LYNYRD SKYNYRD
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BARBARA JEAN'S—Regional. This
"home-cookin'™ concept that started
on 5t. Simons Island in Georgia proved
so popular that it has spread to three
other locations: Says the "Savannah
Morning News” It's rare that a restau-
rant can pull off doing both seafood
and home-style cocking and do both
very well, but Barbara Jean's does just
that.” B (5a-5u) and L and D (daily).
www.barbarajeans.com. 960030 Gate-
way Blvd., Amelia Island, 904.277.3700.

BEECH STREET GRILL—Continental.
This charming restaurant is housed in
an 1889 estate home. The traditional
menu includes lobster Savannah,

ng!rlhmie VanZant Is a First Coast native, His widow and daughter run The F;nblrd _(Ifé on 200 N. First St. in Jacksonville.

crab-stuffed shrimp and meatloaf
with spinach. The extensive wine list
features varieties from around the
world. A pianist takes requests and
plays favorite tunes. Open daily for
dinner and brunch on Sunday. www.
beechstreetgrill.comn. 801 Beech St.,
Fernandina Beach, 904.277.3662.

CRAB TRAP—Seafood. This lovable

shack packs in a friendly crowd who
tuck in for all-you-can-eat snow crab
{accompanied by hush puppies, cheesy
grits and cole slaw), stuffed flounder
and roasted oyster buckets. The fun
continues at the bar downstairs. D
(daily). www.crabtrapamelia.com. 31
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BUSINESS

Island hosts more
visitors, spending

The Amelia Island Tourist
Development Council has
announced that a study shows
that more than 108,000 visi-
tors came to Amelia Island
during the first three months
of the year, generating a total
economic impact of more than
$81 million.

“We knew things were
improving, but this study
confirms it and gives us invalu-
able data to work with,” said
Gil Langley, president and
CEO of the TDC, in a press
release. “It was a good first
quarter and we hope it indi-
cates a positive trend for the
rest of 2011.”

The hotel occupancy rate
among Amelia Island accom-
modators was up 14 percent in
February and 22 percent in
March, compared to 2010 fig-
ures.

The revenue per available
room also improved over last
year, jumping 10.7 percent,
15.2 percent and 19.5 percent

respectively during January,
February and March.

The data was included in a
first quarter 2011 visitor pro-
file conducted by Research
Data Services Inc.

The profile also recon-
firmed the island’s main visitor

markets, namely the
Southeast U.S., with Atlanta,
greater Orlando  and

Jacksonville comprising the
top three origin markets.

According to Langley,
there were several other
findings that bode well
for the destination. “Of the
visitors polled, nearly 98 per-
cent said they were very sat-
isfied or satisfied with their
experience on the island,
and almost 90 percent said
they plan to return — most
in the next year. Those fig-
ures are very promising,” he
said.

For visitor information and
online planning, visit www.
ameliaisland.com.
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Stop unfair tax hreaks for companies

More than $130
million!

That's what Florida
stands to lose over
the next four years, if
House Bill 493 and its companion Sen-
ate Bill 376 is approved.

Referred to as the OTC Bill, this piece
of legislation — if passed — would
exempt online travel agencies (Expe-
dia, Orbitz, Priceline, Bookit, etc.) from
paying taxes on the retail price of rooms
they sell, giving them a profit advantage
over Florida lodging providers.

State law requires every person who
receives compensation for lodging ac-
commodations to collect and remit all
applicable taxes. Currently, online travel
agencies only pay taxes on wholesale ho-
tel rates, not what the customers pay.

The shortfall in tax revenue can be in
excess of 20 percent. The online com-
pany keeps the difference as a “service
fee” Rather than offset the state and
local governments' revenue shortfall,
this extra money is going into the online
travel agency’s pocket.

It’s surprising that the Florida Legisla-
ture is considering providing corporate
welfare to out-of-state companies. By
the way, in other states, the online com-
panies are required to pay taxes on the
full amount charged the customers.

‘What does this cost Northeast Florida
communities? For Duval, Flagler, Nassau
and St. Johns counties — in 2010 alone
— the uncollected taxes from these
online transactions were approximately
$1.8 million.

Those funds could have gone directly
into sales and bed tax collections at the
local level to be used for beach renour-
ishment; support for.cultural, sporting
and other special events; Everbank
Stadium; and overall tourism marketing
designed to bring more tourists here.

More visitors to the area means more
money in our local economy and more
jobs for our residents (every 85 visitors
creates one new job).

These sales tax collections help fund
better roads, our local parks and educa-
tion and ultimately help keep Florida
free of a state income tax on residents.

In fact, this funding is so critical that
the state of Florida and many countjes
joined together in a lawsuit against the
online agencies to force payment of

of view
Three local
tourism leaders

TOURISM IMPACT

m Each dollar spent in tourism marketing
generates $147 in tourism spending

and more than $9 in new sales tax
collections.

Source: Visit Florida

the taxes owed under state law. That’s
when they turned to their friends in the
Legislature.

Florida faces deep budget cuts, yet we
are leaving that $130 million of uncol-
lected tax revenue from online travel
agencies on the table.

And that number pales in what the
losses could be if Walt Disney World,
Universal and others decide to launch
their own online companies to take ad-
vantage of the unearned profits created
by this bill.

This bill is widely opposed by a num-
ber of groups, including the American
Hotel and Lodging Association, the
Florida Association of Convention and
Visitors Bureaus and the Florida Asso-
ciation of Counties.

Together, these organizations, along
with the national chains of Best West-
ern, Choice Hotels, InterContinental
Hotels, Marriott, Hilton and Starwood,
signed and submitted a letter to Gov.
Rick Scott requesting this bill not pass

However, thus far legislators are
ignoring the views of their constituents
in favor of politically connected corpe-
rations that have hired a high-powered
group of lobbyists as a profit-generating
strategy.

Florida’s legislators are speeding
through tax breaks for out-of-state
companies that put Florida employers at
a competitive disadvantage, while short-
changing Florida sales taxes that fund
state programs and balance the budget
in Tallahassee.

It’s something everyone should op-
pose

® Richard Goldman is executive director of the St.
Augustine, Ponte Vedra & The Beaches Visitors and
Convention Bureau,

o Gil Langley is president and CEO, Amelia island
Convention and Visitors Bureau.

® Peggy Heiser Is vice president, Tourism, Flagler
County Chamber of Commerce and Affiliates.
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AMELIA ISLAND: EMBRUJO PIRATA

Paisajes de ensuefio, hospedajes acordes a la encantadora historia de
laisla y restaurantes distinguidos preparados para acariciar la variedad
de paladares convierten a este sitio en uno imprescindible a la hora de
planificar un viaje de placer. El hechizo que desprende también lo ha
tranaformade en un lugar popular para bodas y lunas de miel. Amelia
es una peguefa isla de aproximadamente 18,2 millas cuadradas or-
denada en tres secciones distintas: la primera esta al extremo norte
—Fernandina Beach-, la seccion central es Amelia Island vy la tercera
Amelia Island Plantation. Una maravilla que nunca olvidara es el distrito
histérico: muchas casas restauradas y edificios muy antiguos que lo
fransportaran a la nostalgia de épocas pasadas. Para disfrutar muy de
cerca esa area la mejor opeion hotelera descansa en el Amelia Hotel at
the Beach, todo un lujo con las mejores vistas a la playa.

Para regocijarse con el esplendor del territorio, una buena alternativa
es tomar un paseo en carruaje tirado por caballos desde el centro de
la ciudad. Este tour de 30 minutos atraviesa los vecindarios locales,

» Destinos

en los cuales los guias senalan las casas supuestamente embruja-
das y comentan las anecdotas de los piratas que habitaron la zona
durante algun tiempo v las historias de amor tragicas que se vivieron.
En cuanto a las actividades, Amelia esta preparada para casi
todo: desde excursiones de pesca a viajes pintorescos en cata-
maranes de lujo. La fauna marina brinda-a experiencia de acer-
carse a delfines, ballenas, tortugas marinas y manaties. Para los
amantes del deporte, la isla esta acondicionada para practicar
golf, tenis, ciclismo, equitacion y voleibol —al sur de Amelia lsland
Plantation se hallan los resorts con canchas de golf-. Otra de sus
virtudes es la vida nocturna. Asi podra disfrutar dsl buen tiempo
y la tranquilad de sus playas bajo las estrellas escuchando jazz o
musica folk en los bares y restaurantes de |la costa, Aunque si de
apetito se trata, en el brillante centro urbano alumbran algunos
de los establecimientos gastronémicos mas exquisitos de Flori-
da: Beech Street Grill, Joe's 2nd Street Bistro, Espafa Restau-
rant & Tapas, Le Clos, The Crab Trap, Ocean Grill y Salt.

» Tranquilidad. Algunas de las mejores playas y paisajes naturales del mundo estdn muy cerca del continente. Ideal para un goce pragmaético.

MAYQ 2011
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the CVB site.

In addition to the new plan-
ning tools, several Amelia Island
accommodations are offering
wedding packages — big and
small — to make the most of the
big day on island:

* The Addison on Amelia
offers several packages fof
small weddings. The Elopement
Package is ideal for a private
affair for two, and includes an
officiate, a wedding service in
the stunning courtyard or ele-
gant parlor and use of the inn's
facilities for a,celebration and
photography (one hour). The
package is $150 (added Lo the
room rate) and also includes
complimentary happy hour in
the afternoon and a full served
breakfast each morning. The
inn also offers the Intimate
Wedding Package for up to four
guests and a Courtyard
Wedding Package for up to 12
guests. For more information,
visit www.AddisonOnAmelia.
com.
» Amelia by the Sea offers a
wedding package that starts at
81,500 and includes accommo-
dations for three nights in a two-
bedroom condo and a full day in
the Amelia Room, which accom-
modates up to 50 people, for the
couple’s ceremony or reception.
Amelia by the Sea offers accom-
modations and ceremony loca-
tions directly along the Atlantic
Qcean, including a nearby 800-
foot pier. Package rates are

Jeff Malone at 321-1111. For
additional information visit
www.ameliaislandhamp-
toninn.com.

» The 86-room Amelia Hotel
at the Beach offers a Simple
Wedding Package for $450. The
package includes an officiate to
perform the ceremony, a bridal
bouquet and a groom’s bouton-
niere. Banquet facilities for up to
50 people are available. For
more details visit www.amelia-
hotel.com.

* The 10-room Amelia
Island Williams House bed and
breakfast is now offering its sig-
nature Wedding Event Package.

Starting at $9,895, the package.

includes 10 guest rooms for two
nights, use of the Williams
House or gardens for four hours
for up to 85 guests and cere-
mony on the inn's porch with
guests seated on the front lawn.
The ceremony includes tradi-
tional taped wedding music, an
officiate and a rehearsal the day
prior. The package also includes
a reception in the flower-lined
courtyard, including hors d'oeu-
vres served buffet style, and
table, chair, linen and glassware

rentals. Learn more at
www.williamshouse.com.

« The Fairbanks House Bed
and Breakfast offers an

Elopement Package for Two,
complete with a carriage ride to
a secret location for exchange
of vows, an intimate wedding
dinner for two at Beech Street

receptions and meals' around
e Beach Club Pool. The ¢lub
offers venues for bridal lunch-
eons, rehearsal dinners, wed-
dings, receptions and more. A
sample elegant evening recep-
tion package including two
hours of cocktails, beer and
wine, butler-passed hors d'oeu-
vres, along with a dinner buffet,
may begin at $75 per person.
For more details, visit www.golf-
clubofamelia.com.

* The newly re-opened Hoyt
House offers several packages,
including a Wedding Reception
for 10 guests, an Inn-timate
Wedding for Two and Nautical
Nuptials. Starting at $1,900, the
Nautical Nuptials package
includes a two-night stay on a
39-foot motor yacht and a sun-
set ceremony at sea, including
an officiate, photographer,
bridal bouquet and bouton-
niere, complimentary music
CD, champagne for two, wed-
ding cake for two and choco-
late-covered strawberries. The
package also includes a car-
riage ride and dinner for two,
stocked refrigerator with drinks
and snacks, and breakfast in
bed on the yacht. For addition-
al information visit www.hoyt-
house.com.

* The Omni Amelia [sland
Plantation offers couples sev-
eral wedding package options.
The Intimate Wedding package
for up to 40 guests starts at
$1,750, and offers the bride and

additional wedding package
options.

e The Residence Inn by
Marriott offers three wedding
packages. The packages start at
just 599 and offer an array of
added amenities for a blissful
wedding package. Wedding
Package A costs $179 and
offers the bride and groom a
fruit and eheese plate, cham-
pagne and carriage ride or sun-
set river cruise. For additional
information on the three wed-
ding packages, visit www.resi-
denceinnameliaisland.com or
call (866) 245-6099.

¢ The Ritz-Carlton, Amelia
Island offers several wedding
packages. Priced at $2,750 per
couple, the Seaside Simplicity
package is designed for the
bride and groom who desire a
private, intimate wedding cele-
bration. The package includes
a private wedding ceremony,
signature Ritz-Carlton rose
bridal bouquet and coordinat-
ing boutonniere, a bottle of reg-
ular or sparkling wine and a
petite wedding cake for two.
The package also includes
deluxe coastal view accommo-
dations, and romantic turndown
service with in-room delight
that evening. More information
and additional packages are
available at www.ritzcarlton.
com/ameliaisland.

Visit  www.ameliaisland.
com/weddings for a full list of
wedding accommodations














































































































































































