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Media Development

Responded to 15 editorial leads from VISIT FLORIDA, SATW E-news, Travel News
Link and HARO.

Provided two editorial leads to various members of the tourism industry on Amelia
Island.

Continued contacting events on Amelia Island to complete the 2009 Events press release.
Based on responses, started finalizing details for the events release.

Sent high-res images to Destinations magazine for an Amelia Island article.

Sent additional holiday calendar items to the Florida Times-Union for consideration.
Attended Fort Clinch Holiday Garrison to create an experiential vodcast which can be
used in future optimized releases and social media releases. Video footage will be edited
and converted in January.

Provided local newspapers with a paragraph about Restaurant Week.

Wrote column for the Chamber Newsletter.

Booked travel accommodations for the VISIT FLORIDA Toronto Media Luncheon on
January 23.

Wrote Amelia Island paragraph for the VISIT FLORIDA Toronto Media Luncheon press
release.

Provided dining images to TDC for possible inclusion in their dining guide.

Provided images to Boca Raton magazine for Amelia Island article.

Press Trips

Coordinated trip for Stone Siegel, of Stone. Magazine (soon to be reflagged exhale.).
Siegel visited Amelia Island from Dec 12-14. The publication has a 250,000 circulation.
Prepared itinerary, welcome kit and thank you note for Siegel.

Worked to cancel Lisa Ruth’s (from Donnetempo.com) December trip, as her father was
admitted to the hospital the morning of her trip. Will work to reschedule her trip in 2009.
Began coordination for Lisa Schuetz’s, of Wisconsin Bride, visit to Amelia Island in
February. Coordination will continue in 2009. Publication reaches approximately 30,000

readers.
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Began coordination of press trip for Ana Connery, editor, Florida Travel + Life magazine
(circulation 101,591), for Concours d’Elegance. Provided her with a media rate for the
trip.

Finalized Dena Braun’s itinerary. Braun is a freelance writer for Paradise magazine (circ
15,000) and Suite101.com. She visited from Dec. 28-Jan. [.

Began coordination of Sharon Spence Lieb, writer for the Moultrie News travel section.
This is a weekly newspaper in Charleston, SC with a circulation of 27,500. She will be
doing a full destination piece focusing on outdoors at the end of January.

Coordinated visit for freelancer Herb Hiller on December 16-18. Worked with local
activities to coordinate itinerary and provided him with all requested information.
Provided follow up information to Darron Hargraeves of the Winnipeg I'ree Press

following his visit.

Media Releases

Wrote and distributed press release announcing Gator Bowl packages. The release was
distributed to 84 media outlets, as well as sent out as an optimized release through PR
Newswire.

Finalized press kit releases and provided to the TDC board for comments.

Wrote press release announcing Valentine’s Day specials and packages on Amelia Island
for the Press Room. Release will be distributed in January.

Wrote press release announcing Restaurant Week and participating restaurants.
Distributed to 140 media outlets.

Wrote Vacation from Inauguration release for distribution in Florida, Virginia, Maryland
and District of Columbia. Release was sent traditionally to 155 media outlets and was

also distributed optimized through Marketwire.

Promotions

Wrote copy for Gatorbowl contest E-blast and Banner and provided to .COM for
inclusion on the Web site.

Coordinated January Web site promotion for the Amelia Island Web site. Ash Street Inn

will be providing the first monthly giveaway.
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Web site
Provided 75 calendar listings to .COM.
Wrote Web copy for the Gator Bowl packages and availability and sent to .COM.
Wrote copy about advertising, public relations and internet marketing agencies for the
new TDC Web site.
Wrote copy for Restaurant Week landing page and sent to .COM for the micro-site.

Wrote copy for the Vacation from Inauguration landing page and sent to .COM.

Miscellaneous
Provided proposed costs for Hayworth to coordinate a New York Meeting Planner
culinary event.
Researched and wrote copy for the January Amelia Island e-newsletter. Copy was

approved and will be distributed by .COM in January.

Researched Operation J.LN.G.L.E., as requested by Gil Langley, by calling the Norfolk,
VA CVB and the military contact for the project. Provided the TDC with a full briefing

on how the project is coordinated each year.
Reviewed the Marketing Plan and made suggested changes.

Attended and reported at TDC Meeting on December 17.

Prepared public relations Annual Report for TDC. Will be provided to the TDC in early

January.
Created Activity and Publicity Reports.

Created Quarterly forecast.
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Gator Bowl Association

One Gator Bowl Boulevard & Jacksonville, Florida 32202
904/798-1700 = Fax 904/632-2080

January 21, 2009

Gil Langley

Amelia Island TDC

102 Centre Streel 't
Amelia Island, FL 32034

Dear Gil,

As the 2008 Chairman of the Gator Bowl Association, [ want to express my sincere
appreciation for the time and energy that you gave in serving as a member of the Gator
Bowl Committee. The success we achieved was possible because of your involvement
and personal commitment and I am extremely grateful for the support you provided me
throughout the year.

2008 was a busy and exciting year for the Gator Bowl Association. In addition to hosting
River City Showdown featuring Florida State University and the University of Colorado,
the 64™ Annual Konica Minolta Gator Bowl surpassed all expectations. From more than
30,000 out-of-town visitors to a national audience of over 6 million viewers, it was a
great day for our organization and for the City of Jacksonville.

While we can claim many successes we must also acknowledge the economic difficulties
we faced this past year. It was not an easy task for many to meet their goals but I am
extremely proud to say that, by working together as a team, the Gator Bowl Committee
did rise to the occasion and ended the year on a positive note. It is truly an honor to be
part of such a great organization that I foresee will only get better with your continued
participation.

Again, thank you for all you did to make this an especially memorable year for me as
Chairman of the Gator Bowl Association. Ilook forward to seeing you and thanking you
personally at the Gator Bowl Volunteer Appreciation Party on February 26!

Sincerely,

Brian Goin
Chairman
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Jan. 16, 2009

Gil Langley

Amelia Island TDC

102 Centre Street
Amelia Island, FL 32034

Dear Mr. Langiey:

On behalf of the Clemson University Athletic Department, we want to thank you and
your organization for making our trip to the 2009 Konica Minolta Gator Bowl a
memorable experience. Everyone put so much effort into making the Konica Minolta
Gator Bowl a first-class bowl trip. Our student athletes, coaches, administration, alumni
and fans were impressed with how the city of Jacksonville rolled out the “welcome mat”
to make the trip to the bowl so enjoyable. You truly have a great thing going in
Jacksonville and Clemson was proud to be a part of it.

If we can do anything for you in the future, we would be happy to return the hospitality.
Thanks again!

Sincerely,

Tim Match
Associate Athletic Director

Bill D’ Andrea
Sr. Associate Athletic Director
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Lynn Sparks
Director of Sales
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