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2 Monthly Search Engine

Optimization

.Com Marketing started monthly SEO again in December. Some basic
SEO was implemented prior to the website going live.

Stats

' There was a 30% increase in overall traffic compared to last year.
L]

' There was a 18% increase in organic search engine traffic compared to
¥ lastyear.
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Stats Cont.:

Stats for Past 6 Months  July August  September OQOctober  November December  Change
Unique Visitors 41238 130339 | 30,162 25,845 +35.26%
Total Visits 50879 36,060 |30,162 30,064 +35.07%
Organic Search Visitors | 37,150 26,802 | 20,467 17,729 +6.29%
Page Views 237,45 | 162,601 | 124,413 139,605 | +52.64%

Page views per visit 4.6/ 4.51 4.12 4.57 +13.00%
Avg. Visit Length (min;seg) | 3:90 3:40 317 3125 +9 seconds
¥ Google Analytics: 6 months at a glance

' There was a 35% increase in overall traffic compared to last month.
-

' There was a 6% increase in organic search engine traffic compared to last
-
month.




' Pay-Per-Click Campaign

.Com Marketing started up a PPC Campaign
again in December for the new site and an
additional campaign to promote the Gator

Bowl
Stats:

Month

Total Ad
Views

Click-to-Call
Rate "

Emails

Web Events

Avg
Position

December Tourist - General

December - Gator Bowl
TOTALS

116077

| B5%

i

28

LY.

M i1
145,413

3N

i

[ 8%
1.64%

1
i

7]
3,0%

3.




BCOM

MARKETING

Gator Bowl Promotion

.Com Marketing worked on a full campaign for the
Gator Bowl to increase traffic to the island during
the festivities

AA landing
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Enter to win a trip to the 2009 Konica Minolta Gator Bowl and
beautiful Amelia Island!

Enter to win a trip to the 2009 Konica IMinolta Gator
Bowl and beautiful Amelia Island! The three-day.
two-night trip includes two VIP tickets to the Gator
Bowl, a stay at the lusurious ia Island P on
wwith 18 holes of golf and a $500 travel voucher. Enter
today to wwin this fabulous Florida football getaway by
clicking the image to the right or CLICK HERFE|

Amelia Island Prepares for New Year's Day Gator Bowl Visitors

The 64th Konica IWMinolta Gator Bowl is almost here! Amelia Island is preparing for an
invasion of football fans for the 2009 Gator Bowl between the Clemrsors {imiversisy

FTigers and Universiry of Nebraska Cormnknskers. Make your New Year's Day
memorable by staying on Amelia Island for the big game. Only a short drive from
Jacksonwille IMunicipal Stadium. Amelia Island is a perfect home base for area events.
Cornhusker and Tiger fans alike will find a wide variety of accommodations, restaurants and
activities on Amelia Island during the esciting football weekend.

The following accommodations on Amelia Island are offering specials during the 2009 Gator {
Bowl:

Axnelia Island Plantation (888) 261-6162 (
Nestled among 1.350 acres of natural splendor. the 446 Four Diamond Plantation is home
to 72 holes of championship golf. 23 tennis courts, 20 swirnming pools, a remarkable spa. (
golf and tennis schools, a shopping village, bike trails and much more, and features a wide

wariety of room types and views. With rates starting at $149 per night, the property is

offering a variety of things to do for New Year's Eve They also offer a roundtrip shuttle to

the game for an additional charge. Sumelia Island Plantation Gator Bowl Special

Amelia Hotel at the Beach (877) 263-5428
~t
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!COM Gator Bowl Promotion

M ARK

.Com also sent out an Gator Bowl Email
Blast. Please see results below.

Key Performance Indicators

‘ Sent % Delivered % Open % Click Through Clicked / Opened % Turnover

LReSUItS' 16,312 Q7.6% 21.2% 8.6% 40.4% 1.2%

% Delivered and % Turnover are based on Sent; all other percentages are based on number of messages delivered

Actions

% Delivered Average per Contact

Opens: , 21.2% 1.40

Click-Throughs: 8.6% 1.42




BCOM DC Escape Promotion

MARKETING

.Com Marketing Designed a landing page for the DC Escape Promaotion
iIncluding all of the participating properties and their special offers. A
graphic was also designed for the homepage linking to the landing
page. The memorable offers page on the site also listed the
promotion.

Stats: 911 Hits




