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NEW KID IN TOWN

How postpartum treatments can boost your bottom line

f anyone needs a day at the spa, it's a new mom - sleep deprived, frazzled from th

come to terms with a body that doesn't feel like it did be

es while taking some much needed time for them
part of every s said Blake Feeney, spa director at Ca
Hotel in Las Vegas. "It's important {o ha

spas offer servi atering to pregna nen, many of them are miss

e Venetian
While many

n marketing

opportunity by not offering postnatal treatments to th omen after they give birth




someone nurture them

Direct Marketing

Although most spa treatments will bene-
fit new moms just as they benefit others,
it's imperative that you market treatments
specifically as postnatal services. “You
need to have treatment names that this
woman can relate to” said Tanya
Kazeminy MacKay, marketing director for
Mama Mio. a product line targeted to pre
and postnatal women. “She wants to feel
like what she is walking into is genuinely
designied for her needs.”

Many spas that focus on new moms
elect to offer a product line aimed specif-
ically at this niche. such as Mama Mio
Going this route gives a spa the assurance
that the treatments are designed for post-
natal women, and that the products don't
contain any ingredients that could be
harmful to mom or baby.

Group kinesis classes help realign the body after

One of the most popular treatments
with new moms at the Golden Door Spa
at The Boulders in Carefree. Arizona, is
Mama Mio's Yummy Tummy, an intense
facial for the stomach. Using skin brush-
ing, exfoliation and a deep-treatment
masque. the service helps alleviate stretch
marks, It also includes a lower leg mas-
sage that is great for a woman who is like-
Iy still carrying extra weight. “These
women really appreciate touch and nur-
turing,” said Jennifer Wayland-Smith, spa
director. "They're so involved in nurturing
the new baby. it's nice to have someone
nurture them. It ultimately lets them be 3
more relaxed mom.”

The Boulders has offered post-preg-
nancy services for about three years and
has seen the market grow, Wayland-
Smith attributes this to the fact that
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yand i gth.

women go to the spa more often now,
and it's something they don't want to
stop doing just because they're pregnant
or have a new baby.

The Ritz-Carlton, Amelia Island in
Fernandina Beach, Florida, has had great
success using Mama Mio's Fourth
Trimester Healing Hour. Designed for the
six months following delivery, this
restorative full-body. massage helps the
body get back to its pre-pregnancy state.
"Massage is perfect for a woman who's
just had a baby,” said Stacy Myers. spa
supervisor. "It stimulates glands, stabi-
lizes hormones, reduces swelling and
maves toxins out of the body.”

Branding Existing Services
Many spa treatments are suitable for new
moms, as long as you have service

facials ki which

is common in new moms.

providers who understand the unique
needs of this group (for example, no deep
tissue work), and that the products used
are safe for nursing women. The key is to
brand these existing services under your
postnatal menu as well.

While the Canyon Ranch SpaClub in
Las Vegas offers new mom-specific spa
treatments, they also suggest several of
their standard menu options for moms.
"One of the biggest things that new
moms have ta watch out for is dehydra-
tion," said Feeney. “For that we offer the
Ultimate Hydration Facial. And for new
moms with hyper pigmentation and dark
spots, we have the Soleil Defense Facial.”

At The: Ritz Carlton. Amelia Island.
Myers recommends that new moms try
the Shiradora oil drip, which she says is
akin to rebooting your brain's computer.
The spa’s signature Hammaock Massage is
also a great postnatal choice because it
helps bring the pelvis back into balance

Many new moms are still carrying extra weight,
Encourage them to chedk out your fitness classes.




Parenting














































































































































































































































































































































