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destinations | florida

VALUE ADD

P Upon check-in to any Amelia Island
hotel, guests receive a free Amelia
Island Value Card, which boasts dis-
counts and incentives at more than 30
of the island’s businesses ranging from
spas to restaurants to boutiques and

excursions. ameliaisland.com/coupons

P The free Orlando CVB's Orlando
Magicard® gives visitors discounts on a
variety of area attractions, accommoda-
tions, restaurants and shops. Download
one at orlandoinfo.com/magicard or pick
one up at the Official Visitor Center.

D Buy a two-night package and get an
additional night free with the Busch
Gardens-Tampa Bay Buy 2 Get |
package; length of stay admission to the
park is included. Book your trip by Dec.
31,2009, for trips through Aug. 31,2010.
buschgardens.com/BGT2
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Sunny Side Up

Florida looks on the bright side.

Florida has seen sunnier days, but Visit Florida and destination marketing organizations

across the state are hoping to let the sun shine in a litcle stronger in 2010. As travelers

pinched their pennies in 2009 and corporate travel all but went away, a crearive marketing

campaign by Visit Florida called “Share a Lictle Sunshine” encouraged Florida residents to

invite their friends and family to come join them in the Sunshine State for a visit.

“It was really well-received, really
successful, it went viral like we hoped it
would,” Visit Florida CEO Chris Thomp-
son says. “It was a great example of what
we've tried to do creatively, tapping into
the in-stare market and generating a lictle
bit of a push while things were down by
asking the 19 million Florida residents to
help their own economy.”

The great response — which included
2,459 Facebook fans and 10,125 invita-
tions sent by Florida residents in 64 differ-
ent counties — proved it just takes a little
creativity to get things moving. Destina-
tions are thinking outside the box to get
your business. From social media market-
ing efforts and special touches to just
plain great deals, destinations continue to

work hard even as the economy looks to
be rebounding in other sectors.
“Everything is about being visitor-
focused and visitor-centric,” says Tracy
Louthain, Beaches of South Walton director
of PR and visitor services. “Folks are getting
more creative, it is more about packaging.
It isn't just about coming and staying at
a cute lictle beach house, or staying at a
specific property, but what else comes along
with that. Whether that is making sure you
have a beach chair set up when you arrive or
adding unique experiences ... how is it being
taken to that next level?”

NORTHEAST FLORIDA

The convention and vis

rors bureau

in Jacksonville has stepped up to draw

There's more to Florida than just beaches — but they're a pretty good draw from the Beaches of South Walton to

Jacksonville and across the rest of the Sunshine State.




attention to their beaches, meeting facili-
ties and group artractions. In addition

to a newly launched social media sire,
udontknowjax.com, and a mobile site to
help visitors get around like a local, Visit
Jacksonwville offers dedicated Web sites
created for your group to access detailed
informarion specific to your trip, as well as
itineraries and area information. Informa-
tion includes attractions such as the River-
side Arts Marker — 160 artists, live music,
street performers and a fresh produce
market Saturdays from April through De-
cember — and deals and packages ranging
from seeing the NFL Jacksonville Jaguars
play to escapes to nearby St. Augustine or
Amelia Island.

Hang our among the more than 1,500
animals and 1,000 plants at Jacksonville
Zoo and Gardens. The already outstand-
ing zoo added the Asian Bamboo Garden
and Komodo Dragon permanent exhibit
in March 2009, which includes a garden
that can accommodarte as many as 250
people for a special event. The Cummer
Museum of Art and Gardens is another
gorgeous setting for events or simply
to peruse. In addirion ro collections of
European masters, American impression-
ists and 18th century Meissen porcelain,
as well as its historic gardens, the museum
features a hands-on section in “Art Con-
nections,” its education center.

Nearby Amelia Island isn’t missing ourt
on the chance to hand out deals eicher.
The laid-back island getaway is known for
its natural beaurty and historic feel, which
seems to make time slow down. Group
and meeting packages are available art the
varied accommodarions across the island.
Amelia Island Plantarion offers compli-
mentary group recreation, a welcome
reception and other discounts through
March 2010, while Elizabeth Pointe Lodge
has discounts on room rates for eight or
more rooms and special event, tours and
charter arrangements.

Spend an afternoon in downtown St.
Augustine, where history fills the Spanish
buildings of the Old City. Pop in and out
of art galleries, restaurants and historic
buildings in the nation’s first city, and be
sure to take a tour of the most formidable
structure in the area, Castillo de San
Marcos, the oldest masonry fort in the
continental U.S., which cannor be missed
as you make your way roward downtown
across the Bridge of Lions.

NORTHWEST FLORIDA

The strip along the northern section
of Florida's Gulf Coast is no stranger
to groups. From Pensacola to Panama
City and all the white, sandy beaches in
berween, resorts, quaint beach towns and
secluded strips attract groups of all shapes
and sizes year-round. Summer stretches
deep into the fall, and winter and early
spring provide off-seasons enjoyable
enough to take advantage of the many
deals and festivals available.

With the new Northwest Florida-Pan-
ama City International Airport opening in
May 2010, Panama City welcomes a much
broader audience to enjoy its 27 miles
of beaches, sport fishing and fabulous
seafood. The airport features the longest
runway in Northwest Florida, making it
accessible to any size jer and commercial
aircraft. Both Delta and Southwest will
provide service.

Whether you catch a glimpse of the
local Blue Angels practicing from March
to November or visit the 150 restored
aircraft, hands-on exhibits and more than
4,000 military aviation artifacts art the
Narional Aviation Museum, the sky-high
entertainment in Pensacola is hard to
beat. More military aviation is on display
just down the road at the Air Force Arma-
ment Museum at Eglin Air Force Base in
Fort Walton Beach.

The Destin, Fort Walton Beach and
Okaloosa Island area boasts warter sports

WANT MORE INFO?

) Amelia Island
ameliaisland.com

) Beaches of South Walton TDC

beachesofsouthwalton.com

» Emerald Coast CVB

destin-fwb.com

) Naples, Marco Island & Everglades CVB

paradisecoast.com

» Orlando CVB

orlandoinfo.com

b Panama City Beach CVB

visitpanamacitybeach.com

b Pensacola CVB

visitpensacola.com

b Seminole County CVB

visitSeminole.com

) St.Augustine, Ponte Vedra & The Beaches

getaway4florida.com

b St. Petersburg/Clearwater
floridasbeach.com

» Tampa Bay & Company

visittampabay.com

b Visit Florida

visitflorida.com

b Visit Jacksonville
visitjacksonville.com





























































































































































